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E D I T O R I A L 

Lucid in the sky with diamonds  
 

 
 
 
Lucy the cat was always clear: no one, not even me,  
her trusted tin opener, was ever going to touch her 
tummy. If your fingers strayed close, out came those 
diamond -sharp claws and take that. And that! 
And that . Dear Lucy never learnt to withdraw her 
claws but who could blame her? The point is, she was 
always crystal clear in her catty communication.  
 This homily on the viciously lucid Lucy was in -
spired by a line in the introduction to  The Economist 
Style Guide  (which  eSense 7ŋ66ŋ.4«U [Xŋ /ŋ"* -&4$ $ŋ 
-& 6") '\J  $ 4ŉ/4 ŉŊ' 8ŋ&4 ŋŊ $ŋ 0"ŋ$& O$&Ŋ'#ŉ6J [< see 
-"$ ŋŊ& *"6&U $ŋ -& )6&ŉ*9\ A4 ŉ .* $&* } and editor } I 
)ŋ"6'Ŋ\$ ŉ8*&& %ŋ*&9 
 Other writers in this issue seem to agree with me 
(well, with Stendhal) too. For example, clarity rules 
4"(*&%& 7ŋ* 8"&4$ )ŋ6"%Ŋ 4$ ; ), Gŋ#&Ŋ9 [A ( &)& ŋ7 

writing may be p &*7&)$6/ 8*ŉ%%ŉ$ )ŉ6\ #& 4ŉ/4  Ŋ Is There A Right Way To Write?  [W"$  7 /ŋ"* .ŋ*'4 #ŉ+& ŉŊ 
"86/ 4ŋ"Ŋ' ŋ* ŉ )ŋŊ7"4&' %&ŉŊ Ŋ8J $#*ŋ. $#&% ŋ"$J ŉŊ' $#& *"6&4 ŋ7 8*ŉ%%ŉ* . $# $#&%9\ 
 Copywriter / trainer Piers Alder has just  present ed a popular workshop on high level writing for SENSE 
members. Before the workshop took place , regular eSense columnist Cecilia Willems interviewed him for 
Six Questions ,  where h& 4ŉ/4J [O&(ŉ*ŉ$ Ŋ8  %(ŋ*$ŉŊ$  '&ŉ4 ŋ"$  Ŋ$ŋ 4&(ŉ*ŉ$& 4&Ŋ$&Ŋ)&4 #&6(4 )6ŉ* 7/ $#& 
structur & ŋ7 $#& ŉ*8"%&Ŋ$ /ŋ"\*& (*&4&Ŋ$ Ŋ89\ Kŋŋ' $ (J 'ŋŊ\$ /ŋ" $# Ŋ,Ā 

And talking of sensible tips, in our Cover Story  Sally Hill } another esteemed member of the eSense 
team }gives an admirably lucid account of how she built her translation business . Her story  contains 
excellent advice, useful to newbies and those somewhat longer in harness, who may not feel so at ease 
with anything smacking of $#& '*&ŉ'7"6 [Ŋ\ .ŋ*' ªŊ&$.ŋ*, Ŋ8« ŋ* self -promotion.  
 Clearly, co -7ŋ"Ŋ' Ŋ8 O=;O= %&%-&* Cŉ), & O&Ŋ ŋ* #ŉ4Ŋ\$ .ŋ** &' much about self -promotion in her 
versatile career, a path now spanning 40 years, and she always (at least) considers  advice. See what she 
did with the tips SENSE members gave in her  Poster Parade  of versatile career paths.   
 As Jackie (ŋ Ŋ$4 ŋ"$J [V#ŉ$ $#& posters show is how important it is fo r everyone, both new members 
and the more experienced, to cultivate a continuous learning mentality, and to get out and attend wor k-
4#ŋ(4 ŉŊ' 7 Ŋ' .ŉ/4 ŋ7 ,&&( Ŋ8 $#&%4&6+&4 4#ŉ*(9\ 
 A4 4#ŉ*( ŉ4 %/ ?")/\4 )6ŉ.4Ā < #ŋ(& not. Just sharp enough to be lucid.  
 Happy reading!   

 

               

  ς Ragini Werner , eSense Editorƹ 



4 eSense 40|2016 

 

F R O M  T H E  E C 

A year of change ahead  
 

 
2016 got off to 
a good start, 
for me  (<\+& 
been enjoying 
taking walks 
in the winter 
sunshine ) and 
for SENSE too, 
I think. Prep a-
rations for our 
general mee t-
ing in March 
are in full 

swing and, as you know, we have re ceived a  
motion to amend our Constitution and Rules. In 
practice, SENSE embraces all kinds of English -
language professionals (e.g. editors, translators, 
copywriters, teachers and trainers) working in or 
with a strong connection to the Netherlands.  
 Up to now, non -native speakers of English 
have been admitted to the Society as associate 
members. However, in practice, there is no  
difference in membership status } hence the  
proposal to eliminate the distinction. You will 
still be able to indicate in your SENSE profi le 
whether you are a native speaker of  English. 
 Clearly, at some stage we should think 
ŉ-ŋ"$ ŉ'ŉ($ Ŋ8 $#& Oŋ) &$/\4 7"66 Ŋŉ%& -"$ < 
have a sneaky feeling that we are not quite 
ready to tackle this issue. The name has got us 
through the last 25 years in an  imprecise state, 
and will probably continue to serve us well.  
M&-*ŉŊ' Ŋ8  4 ŉ .#ŋ6& Ŋ&. ,&$$6& ŋ7 7 4#³ 
 What else are we looking forward to this 
year? Updating some things on the website is 
one major EC project. Well, actually, it will be 
more of a make over. In the EC, we are feeling 
the absence of a dedicated web manager (see 
below), but we will attempt to make headway 
on this huge project all the same, moving the 
website into the next generation and making   
the wealth of information it contains more  
accessible and interactive for our members and 
+ 4 $ŋ*49 <$  4J 6&$\4 -& #ŋŊ&4$J ŉ 6 $$6& - $ )6"Ŋ,/. 

 
We will add new tools that will help us organize 
workshops, SIG meetings and social occasions , 
both the long -scheduled perennials (summer 
gathering, annual dinner) and the likes of the 
impromptu expedition to the Amsterdam Light 
Festival in January. We are revitalizing the  
Suggestion Box on the forum, to make sure all 
%&%-&*4\  '&ŉ4 )ŉŊ -& (*ŋ(&*6y considered. 
Watch that space! And, please, help us shape it.  
 Many hands make light work, which is why 
last autumn we split one EC position (back) into 
two, that is, the positions of secretary and 
membership secretary. Wil and Kirsten are doing 
a grand job and you can express your appreci a-
tion at the AGM by co nfirming their election to 
the EC. Also at that meeting, they, as well as Cu r-
tis and Frans, 
Gini and I  will 
be wa ving a 
fond goodbye 
to Maartje and 
we hope to 
welcome a 
new workshop 
coordinator 
and web ma n-
ager aboard. If 
you would like 
to help SENSE 
in a small way,  
not on the EC, 
there are still 
plenty of o p-
portunities.  
 For the new EC, the year starts in April with 
an informal meeting so we can get to know each 
other better, build on the team spirit and have 
fun running our wonderful o rganization. But b e-
fore then, I hope to catch up with you at the 
AGM. See you on March 19 at the Park Plaza in 
Utrecht!   
}Jenny Zonneveld , EC Chairƹ 

 

Outgoing Workshop Coordinator Maartje Gorte 

has done us proud with her events. Thank you! 
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C OV E R  S T O R Y 

Building your business  
           through your network 
 
Sally Hill reveals how she increased the visibility  of her freelance  
business .  What worked for Sally could work for you  

 
 
Ever found yourself wanting to say no to a client 
but being afraid to lose them in case other work 
dries up? Do you work mainly for agencies, would 
love to get more direct clients but have no idea 
how? Do you find it hard to talk to people about 
your business at work -related events? Since se t-
ting up my freelance business in 2008 I have been 
in all three of these situations.  
 These days, however, I find myself raising my 
rates and turning down an increasing amount of 
work. Read on to find out how this happened and 
how SENSE was involved.  
 
@#& '*&ŉ'&' [Ŋ\ .ŋ*' 
But in case you think this is going to be about the 
'*&ŉ'&' [Ŋ\ .ŋ*' ªŊ&$.ŋ*, Ŋ8« ŉŊ' '&) '& Ŋŋ$ $ŋ 
read on, this is mainly an account of my personal 
experiences in building my business. I am going to 
tell you what has worked for me and, who knows, 
maybe it will work for you too. Also, I am con vinced 
that you cannot build a decent business if you do 
not have something to offer. Whatever services 
you are selling as a freelancer } whether they be 
translating, interpreting, editing, cop ywriting, 
teaching, indexing or subtitling } you should be 
good  at it, take pride in your work and make sure 
your communication skills are up to scratch.  
 

Most clients come in by word of mouth  
This bout of self -reflection followed the realization that almost all of my work comes in by word of 
mouth } via via  as the Dutch say } through both my personal and professional networks. To find out 
whether this was also the case for other freelancers, and to try and put names to those mouths, I 
-*ŋ"8#$ "( $#& $ŋ( ) ŉ$ $#& >&-*"ŉ*/ ]±Z¶ %&&$ Ŋ8 ŋ7 O=;O=\4 =ŉ4$&*Ŋ O<K9 W&7ŋ*& $he meeting, I asked 
other attendees to make a note of how they acquired their five biggest/favourite clients, or the clients 
on their last five invoices, and how these clients found them. The discussion revealed that it was the  
same for all  members of the SIG at that meeting: word of mouth was our main source of work and, 
whether aware of it or not, we were all using our networks to build our businesses . Ʒ 

 
Sally Hill owns and runs a highly successful   
business called  Scientific Translations   

http://www.scientific-translations.nl/about.html
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SENSE survey led to conference talk  
Since this was a potentially interesting topic to 
present at the conference in November, I  
decided to take it a step further and conduct a 
short  survey  of SENSE freelancers. This gene r-
ated a larger sample of 455 clients } clients that 
are representative of SENSE freelancers and 
their businesses. Again, as you can see from the 
graph, our professional and personal networks 
scored highest, with marketing or social media 
efforts trailing way behind. (I presented the  
results of the survey at the Jubilee Conference 
in November 2015. Anyone wanting to hear more 
about the survey or receive a copy of my slides 
is welcome to  get in touch .) 

 
Sometimes being somewhere is enough  
In the survey, I also collected a number of useful 
comments from SENSE members, many with  
experiences similar to my own, the followin g 
two in particular:  
 
[Oŋ%& ŋ7 $#&4& 7 +& )6 &Ŋ$4 )ŉ%& $#*ŋ"8# .ŋ*, (ŉ44&' 
on by other SENSE members, some through attending 
translator days or one -day workshops and some through 
clients passing my name on to their clients or other  
departments of the same  ŋ*8ŉŊ 4ŉ$ ŋŊ9\ 
 
[E/ ŉ'+ )& $ŋ ŉŊ/ŋŊ&  4 $ŋ "4& /ŋ"* (&*4ŋŊŉ6 ŉŊ' (*ŋ7&s-
sional networks as effectively as possible. Once a person 
in an organisation/group of  people knows you're  good, 
that gets the snowball rolling...and can lead to lasting 
relationships. Using your network can just mean being 
known to enough people (with a translation/editing 
need). You don't always  have to be actively  "working  
/ŋ"* Ŋ&$.ŋ*,I9 Oŋ%&$ %&4 -& Ŋ8 4ŋ%&.#&*&  4 &Ŋŋ"8#9\ 

It was clear that many SENSE members agree 
. $# %& Ă $#ŉ$ .ŋ*' ŋ7 %ŋ"$# .ŋ*,4 -&4$  Ŋ 
terms of bringing in work. For me personally, this 
has recently resulted in my saying goodbye to 
agency work and working exclusively for direct 
clients, which has been ac companied by an  
increase in annual turnover.  
 
How does this apply to me?  
[Oŋ #ŋ. 'ŋ&4 ,Ŋŋ. Ŋ8 $# 4 -* Ŋ8 %& %ŋ*&  
)6 &Ŋ$4Ā\ /ŋ" % 8#$ ŉ4,9 < ,Ŋŋ. $#& 7&&6 Ŋ89  
I remember a time, just after I \d joined SENSE in 
2009 } I\d left my teaching job and was looking 
7ŋ* $*ŉŊ46ŉ$ ŋŊ .ŋ*,J %ŉ Ŋ6/ $#*ŋ"8# ŉ8&Ŋ) &4 Ă 
when I felt extra frustrated to read the  following 

comment in a forum discussion on transl a-
$ ŋŊ *ŉ$&4U [37 )ŋ"*4&J ŋŊ& .ŉ/ $ŋ ŋ-$ŉ Ŋ ŉ 
'&)&Ŋ$ *ŉ$&  4 $ŋ .ŋ*, ' *&)$6/ 7ŋ* )6 &Ŋ$4\ } 
with no advice on how I was supposed to 
7 Ŋ' $#&4& -6ŋŋ% Ŋ\ ' *&)$ clients!  
 Now, having conducted this survey, 
read the comments from my colleagues 
and taken a serious look at how my own 
network brings in work, I can at least offer 
some advice to others looking to acquire 
direct clients.  

 
 
 
 

Who is in my network?  
Start by taking a good look at your network. Your 
network is everyone you know: your friends, 
family and neighbours, as well as your profe s-
sional network (e.g. other SENSE members),  
colleagues, ex -colleagues, people you knew at 
university and so on. Even if these people may 
not need to hire you themselves, they all have 
network s too! Then ask yourself: do all these 
people know what I do and that I am good at it? 
Use birthdays and other social occasions to tell 
people about what you do.  
 It is much easier to talk about your work if 
you are not trying to sell yourself but just te lling 
someone about an interesting text you have 
been working on. Do not moan about clients 
$#ŋ"8# Ă 4$ŉ/ (ŋ4 $ +& ŉŊ' %ŉ,& 4"*& (&ŋ(6& 
know you enjoy what you do. Ʒ 

  
Main results of survey of SENSE freelancers:  
91 out of 100  respondents filled in how  
they acquired five of their clients  

 

https://www.sense-online.nl/forum/society-business/14108-survey-for-sense-freelancers-how-our-clients-find-us-reminder
mailto:s.hill@scientific-translations.nl
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Example 1 
An ex-colleague at the secondary school where I 
taught writes bio logy textbooks a nd develops 
online biology modules. Her pu blisher wanted to 
translate some of the modules into English for a 
school on the Antillean island of Saba. My ex -
colleague immed iately thought of me and 
passed on my name to the client.  
 
Example 2  
A (ŉ*&Ŋ$ ŋ7 ŋŊ& ŋ7 %/ 'ŉ"8#$&*\4 4)#ŋŋ6%ŉ$&4  4 
a copywriter with many contacts. His clients 
som etimes need English translations. We have 
worked together for several years now. If I  
cannot take on a job myself I pass it on to a  
colleague.  
 
Example 3  
A 7* &Ŋ'\4 -*ŋ$#&*- in -law who I see 
at birthday gatherings once or 
twice a year has his own business 
and needed his website tran s-
lated into English. He knows I am 
a translator so he asked me if I 
could do it for him. It was not the 
type of text I usually do so I gave 
him the name of a trusted  
colleague.  
 
Example 4  
Only last week I received a phone 
call from a physiotherapist roun d-
iŊ8 ŋ77 #&* %ŉ4$&*\4 '&8*&&9 O#&\' 
been given my number by a good friend of hers, 
.#ŋ #ŉ((&Ŋ&' $ŋ -& $#& %ŋ$#&* ŋ7 %/ 4ŋŊ\4 ŋ6' 
schoolmate, a l$#ŋ"8# < #ŉ'Ŋ\$ 4(ŋ,&Ŋ $ŋ #&*  Ŋ 
years. We talked about prices and deadlines for 
a Dutch -English translation of a s cientific article 
but when I tried to refer her to my website for 
%ŋ*&  Ŋ7ŋ*%ŉ$ ŋŊ 4#&  Ŋ4 4$&' $#ŉ$ 4#& ' 'Ŋ\$ 
Ŋ&&' ŉŊ/ %ŋ*&  Ŋ7ŋU 4#& $*"4$&' #&* 7* &Ŋ'\4  
recommendation. Had I ever done any work for 
#&* 7* &Ŋ'Ā ;ŋ(&9 2ŉ' 4#& &+&* 4&&Ŋ ŉŊ/$# Ŋ8 <\' 
writ ten or edited or translated? Nope! But  
apparently eight years of idle chit -chat on the 
school playground and at pickups after play -
dates have given her a good enough impression 
of me. Word of mouth at work again.  
 
See other freelancers as potential collab orators  
As two of these examples demonstrate, you 
should never see other language professionals  

 
as competitors, but as important members of 
your professional network. They also need to 
know what it is you are good at in case they 
have work to outsource o r pass on. One way of 
letting them know is by contributing to discu s-
sions on online forums, both the SENSE forum 
and others: if you can make a useful contrib u-
tion or provide a possible answer to a question, 
make use of that opportunity. This will show off 
/ŋ"* &1(&*$ 4& ŉŊ'  Ŋ)*&ŉ4& /ŋ"* + 4 - 6 $/ Ă 7*&& 
marketing! Two major clients of  mine have come 
in through this route.  

 
Invest in yourself  
If you attend a workshop, you should ask  
questions and contribute to any discussions, 
both during the sessions and  in the breaks and 
post -workshop socializing. And this is where the 
'*ŉ$$&' [Ŋ\ .ŋ*' )ŋ%&4  Ŋ ŉ8ŉ Ŋ9 <Ŋ $#& -&8 n-
ning I found it hard to strike up conversations at 
SENSE events with people I did not know. But 
the more events you attend, the more people 
get  to know your face and the easier it becomes.  
 SENSE has been an amazing source of work 
7ŋ* %& Ă %ŉ Ŋ6/ 7ŋ* &' $ Ŋ8 ŉŊ' $&ŉ)# Ŋ8 .ŋ*, Ă 
and I am glad I made the investment to attend 
so many events when I first joined. Pro bono 
work is another kind of inves tment that can pay 
off. As an illustration of how this has worked for 
a SENSE colleague, another example: Ʒ 
  

Sally in action at the SENSE Jubilee Conference last year  
 
 



8 eSense 40|2016 

 

 
Example 5  
A pro bono client, a charity, who I acquired 
through SENSE. A translation came in for this  
client that I was too busy to take on so I  decided 
to outsource the first draft to a SENSE colleague, 
via the forum. Although I could not pay her, her 
name immediately came to mind for a subs e-
quent paid job that I was looking to outsource.  
 
Can people find you online?  
If I look at other routes by which my own clients 
come in, university contacts have come up 
trumps at least twice. Although I had not been in 
contact with either of them since graduating in 
2000, two fellow students had gone on to work 
for large institutions and both managed to find 
me online. I therefore highly recommend that 
you have some kind of online presence: if you 
do not have a website (and even if you do), 
make sure your LinkedIn profile is up to date, 
lists your skills and provides contact inform a-
tion. The same goes for your SENSE profile.  
A6$#ŋ"8# $#& %&%-&*4# ( ' *&)$ŋ*/\4 4&ŉ*)# 
function is not as useful as it could be (no free 
text search), do bear in mind that both fellow 
SENSE members and potential clients use the 
directory to search for suitable freelancers.  
 
You are a walking talking marketing asset  
It all comes down to the fact that you yourself 
are a walking talking ma rket ing asset and you 
should always act as if su rrounded by potential 
cl ients! What sells your services  best is you.    
 
 

 
 
After my presentation at th e conference, an a t-
te ndee  pointed out that pe ople I know pass on 
my name without actually having seen my work. 
I agreed that this is often true and Example 4 
illu strates this. Apparently the impression  
people have of me is su fficient to trust that I 
will also do a good job with their text or with 
their students.  
 
 
Reading list  
I hope you will use this to 
increase your visibility 
ŉŊ' -* Ŋ8  Ŋ %ŋ*& )6 &Ŋ$4 Ă 
I would love to hear about 
your experiences. On a 
final note (a lthough I am 
doing a lot less tran slation 
work these days), som e-
one who co nti nues to i n-
spire me is Chris Durban ,  
guru of the transl ation 
world, speaker, compiler of a book called  The 
Prosperous Translator  and author of a client 
education mini -guide ent itled  Translation: Ge t-
ting it Right  (also translated into Dutch). I was 
fortunate to hear her speak for the third time 
last year at the  ITI conference  in Newcastle, UK, 
and she had some great tips for delegates about 
#ŋ. $ŋ 7 Ŋ' [(ŉ44 ŋŊŉ$&J .&66-heeled cl i&Ŋ$49\ 
She came to  speak for SENSE in 2012 and I for 
one sincerely hope she will be back.   
} Sally Hillƹ 

 

http://prosperoustranslator.com/
http://prosperoustranslator.com/
http://atanet.org/publications/getting_it_right.php
http://atanet.org/publications/getting_it_right.php
http://iti-conference.org.uk/
https://www.sense-online.nl/archive/issue-26-june-2012/six-questions-for-chris-durban
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P O S T E R  P A R A D E 

My career, your career  
 

Jackie Senior explains why she created a set  
of posters illustrating  versatile career  paths  
 
 
I know what my career path looks like } but how 
does it compare to yours? Or what you would 
like yours to be? Why do people make certain 
career decisions, what steers them towards one 
path or another?  Last year, I foll owed some a d-
+ )& 7ŋ* %/ (*&4&Ŋ$ŉ$ ŋŊ [D&*4ŉ$ 6& &1(&*$ ŋ* ŉ 
Jack-of -all -$*ŉ'&4Ā\ ŉ$ $#& E&' $&**ŉŊ&ŉŊ =' $ŋ*4 
and Translators meeting (METM15), which was 
)&Ŋ$*&' ŋŊ $#& $#&%& ŋ7 [D&*4ŉ$ 6 $y and read i-
Ŋ&44 7ŋ* Ŋ&. )#ŉ66&Ŋ8&4\9 A4 $#& X"$)# (# 6ŋ4o-
pher René Gude said,  óGa ten rade bij anderen \, 
so I asked some active SENSE members to help 
me make illustrative career posters.  
 The idea was to show what professional d e-
velopment looks like in practice, and what sort 
of career options people had seized. The partic i-
pants at METM turned out to be really interested 
 Ŋ 4&& Ŋ8 .#ŉ$ 4$&&*4 4ŋ%&ŋŊ& &64&\4 )ŉ*&&* 
path. So the posters were also on display at our 
Jubilee meeting last year.  

Why make career posters?  
Asking SENSE members what they do now and 
how they got there was illuminating. I made two 
posters for METM15, and for SENSE I added  
another one to create some counter -balance to 
my original focus on the biomed sector. My aim 
was to show our versatility, that we do not all 
have an easy career path or plain good fortune, 
or even necessarily suitable academic qualific a-
tions before taking a new step. At both confe r-
ences, people seemed to like the posters and 
seeing that not everyone has a direct, well -
planned career ladder to the stars.  
 Many people start editi ng and translating as 
a second career or as a work option after mo v-
ing countries (and changing languages) for a 
partner's career. Or as part of a practical strategy  
for work and raising a family. People at METM15  
said they found it interesting and also co mfor t-
ing to see that other people's lives and language 
careers weren't always straightforward.  
 

 
 
Cŉ), & O&Ŋ ŋ*\4  
career spans over 
40 years and has 
covered positions 
at a general tran s-
lation agency and 
in a professional 
!ŋ"*Ŋŉ6\4 ("-6 4# Ŋ8 
office, in oil and 
gas exploration 
research, inves t-
ment banking, 
medical science, 
ŉŊ' $&ŉ)# Ŋ8 ŉŊ [=' $ Ŋ8  Ŋ =Ŋ86 4#\ )ŋ"*4& $ŋ $*ŉŊ46ŉ$ ŋŊ 
students at a Dutch higher educ ation college in Utrecht. 
However, Jacki e has always kept a freelance component 
to her salaried editing and transl ation work  
 

 
What the posters show is how important it is for 
everyone, both new members and the more  
experienced, to cultivate a continuous learning 
mentality and to get out and attend workshops 
and find ways of keeping themselves sharp. I 
highly recommend mentoring a younger  
editor/translator in that respect!  
 V#&Ŋ < $ŉ"8#$ $#& [=' $ Ŋ8  Ŋ =Ŋ86 4#\ )ŋ"*se 
at ITV (Instituut Tolken en Vertalers (HBO), 
Utrecht), a good many of the course participants 
were mature students (aged 30 -40 and above) 
making an enforced or voluntary career switch. 
They were looking to gain or regain control over 
their lives and man y were hoping to find work 
with a more practical bent. Most had questions 
not only about the actual editing/translation 
work, but also about moving from a salaried  
position to being a freelancer.  
  One of the most popular course sessions 
was on aspects of  running your own small bus i-
ness. Sharing their stories with each other was a 
great learning experience. Career posters are 
another way of sharing our experience. Ʒ 
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Turning points: Responses to the posters  
My poster people all said that joining SENSE was 
an excellent move in building up their career 
and network as an English language profe s-
sional. At both the METM15 meeting and the 
O=;O= C"- 6&& < ŉ4,&' (&ŋ(6& [V#ŉ$ .&*& $#& 
$"*Ŋ Ŋ8 (ŋ Ŋ$4  Ŋ /ŋ"* )ŉ*&&* ª4ŋ 7ŉ*«Ā\ <  Ŋ+ $&' 
them to write comments about their own  
careers on blank sheets next to the posters. 
Here are responses from people at  the meetings.  
 
[As a young bride in Borneo , and Ŋ&&' Ŋ8 $ŋ P'ŋQ  
something, so being asked to edit Malaysian  
ŉ"$#ŋ*&' $&1$4 ŋŊ ŉ8* )"6$"*ŉ6 *&4&ŉ*)#¾\  
Joy Burrough  
 
[L ), Ŋ8 "( $#& (#ŋŊ& ŉŊ' )ŉ66 Ŋ8 ŉ )6 &Ŋ$  nstead of 
submitting a bid via Proz.com. In three years, I did over 
ć¶±,  Ŋ $"*Ŋŋ+&* . $# $#ŉ$ )6 &Ŋ$ ŉ6ŋŊ&9\ AŊŋŊ 
 
[Eŋ+ Ŋ8 $ŋ the Netherlands , which forced me to become 
ŉŊ &Ŋ$*&(*&Ŋ&"*9\ AŊŋŊ 
 
[V* $ Ŋ8 ŉ -ŋŋ, 8ŋ$ %& ŋ"$ ŋ7 $&ŉ)# Ŋ8 ŉŊ'  Ŋ$ŋ ("b-
lishing as an editor, proof -reader and trainer. Writin g 
another book got me from Cape Town to Antwerp, as 
ŉ L#X 4$"'&Ŋ$J $&ŉ)#&* ŉŊ' E=@ %&%-&*9\ Cŋ#Ŋ  
Linnegar  
 
[@*ŉ+&66 Ŋ8 ŉ*ŋ"Ŋ' ?ŉ$ Ŋ A%&* )ŉ ŉŊ' $*/ Ŋ8 $ŋ &ŉ*Ŋ 
some money to move onto the next place. Teaching 
English and translating turned out to be an &ŉ*Ŋ&*¾\ 
Anon 
 
[;ŋ$ #ŉ+ Ŋ8 ŉ )# 6'-minder, which forced me to b e-
come a stay -at -home Mum for a while so I did the ITV 
transl ation course [including the Editing module 
given by Jackie Senior and Ruth de Wijs] and never 
6ŋŋ,&' -ŉ),¾\ AŊŋŊ 

 
 
Poster parade  
The posters will be on show again at the AGM on 
March 19 for all those at the J ubilee Conference 
who were too busy catching up with each other 
to take more than a glimpse at them. Come to 
the Park Plaza hotel in Utrecht and see them in 
their full glory.  
 But for now, in antic ipation of the AGM, let 
me welcome you to the poster parade! Click on 
the links below to open the posters. Each poster 
will open  automatically  in your browser so that 
you can view it online. You can also download 
and/or print it out.    
} Jackie Seniorƹ 

 

Poster 1: Academic career paths  

Poster 2: More academic career paths  

Poster 3: Non -academic career paths  

 

    Become an active member of SENSE  
    Oŋ /ŋ"\+& 4$ŉ*$&' ŉ )ŉ*&&*  Ŋ &' $ Ŋ8 ŉŊ' 
   translating and joined SENSE. Perhaps the  
   six career paths shown in the three   
   eSense posters will demonstrate how  
   worthwhile it is for you to become active  
   in your prof essional  society.  Yes, it can  
   involve some hard work and compromise,  
   and dealing with troublesome real  
   people rather than clients via email. But  
   volunteering has so many pay -offs! ƹ 
 

 
          Jackie ( in red, centre) with other active SENSE members attending a workshop on editing  presented  by Lee Ann Weeks 

https://www.sense-online.nl/files/esense/public-version/720-esense-40-2016-poster-1-academic-career-path/file
https://www.sense-online.nl/files/esense/public-version/721-esense-40-2016-poster-2-more-academic-career-paths/file
https://www.sense-online.nl/files/esense/public-version/726-esense-40-poster-3-non-academic-career-paths/file
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S I X  Q U E S T I O N S 

Piers Alder  on writing with style  
  

Before c opywriter /trainer  Piers Alder gave SENSE members his writing  
workshop on 4 February, he kindly answered our Six Questions  
 
 

SENSE members usually have clients 

(and often readers) who are not native-

English speakers. That often means 

keeping the writing simple and straight-

forward. How can they do that and still 

make it interesting, powerful and vivid? 

?ŉŊ8"ŉ8& 'ŋ&4Ŋ\$ #ŉ+& $ŋ -&  
conversational or informal to 
#ŉ+& (ŋ.&*9 <$\4 $*"& $#ŉ$ $#&*&\4  
a freshness and immediacy that 
comes from idiomatic language, 
but simplicity offers great power 
if you have something interesting 
to say.  I think the key is to focus 
on the essence of the meaning , 
saying things as starkly as poss i-
ble, without diluting the impact.
 Simple language can be hard -
hitting, challenging, frightening, 
uplifting and revelatory. The pro b-
6&%  4Ŋ\t being simple so much as being bland. 
Writing becomes bland when nothing seems  
arresting, when both the language itself is lif e-
less and clichéd and the meaning it conveys 
lacks significance.  
 Facts without interpretation or context lack 
meaning. If you s ay that sales of a product have 
grown by 2%, that has little meaning. But if you 
4ŉ/ $#ŉ$ .&\*& 7ŉ) Ŋ8 ŉ 7* 8#$&Ŋ Ŋ8 )ŋ66ŉ(4&  Ŋ 
sales from 20% last year to 2% this year,  
4"''&Ŋ6/  $\4 Ŋŋ$ -6ŉŊ'9 
 Another way to add meaning, and therefore 
to make writing more vivid, is to use imagery, 
metaphor and analogy. These techniques bring 
meaning alive } they show the reader the real 
4 8Ŋ 7 )ŉŊ)& ŋ7 .#ŉ$ .&\*& $ŉ6, Ŋ8 ŉ-ŋ"$9 V* $&*4 
need to step back and ask: what is this really 
about? What difference will it make? And then 
express that in concrete, human terms.  
 
Any other pitfalls that SENSE members should be aware 

of when writing for non-native readers? 

?ŋŊ8 4&Ŋ$&Ŋ)&4 7 66&' . $# 4"-)6ŉ"4&4¾ <$\4 #ŉ*' 
enough for native readers to understand  
 

 
them. One idea per sentence is a good rule of 
thumb. Separating important ideas out into 
separate sentences helps clarify the structure of 
$#& ŉ*8"%&Ŋ$ /ŋ"\*& (*&4&Ŋ$ Ŋ89 
 A particularly difficult kind of long sentence 
ŋ))"*4 .#&Ŋ $#&*&\4 ŉ 6ŋŊ8 4"-)6ŉ"4& ŉ#&ŉ' ŋ7 
the main v erb } 4ŋ%&$# Ŋ8 6 ,&U [W&)ŉ"4& $#&/ 
mostly take place in a marketplace where co n-
sumers already understand the function of that 
(*ŋ'")$ $/(&J .#&*& $#&*&\4 6 $$6& Ŋ&&' 7ŋ*  
&1(6ŉ Ŋ Ŋ8 $#& (*ŋ'")$\4 -&Ŋ&7 $4 ŉŊ' $#&  
marketing task is simply differentiation , most 
chief executives underestimate the potential for 
$#& 7ŉ 6"*& ŋ7 ŉ (*ŋ'")$ 6ŉ"Ŋ)#9\  
 Lots of ideas get stacked up in your short -
term memory and you  )ŉŊ\$  Ŋ$&8*ŉ$& ŉŊ' %ŉ,& 
sense of them until the heart of the sentence 
ŉ** +&4U [%ŋ4$ )# &7 &1&)"$ +&s underestimate 
$#& (ŋ$&Ŋ$ ŉ6 7ŋ* $#& 7ŉ 6"*& ŋ7 ŉ (*ŋ'")$ 6ŉ"Ŋ)#\9 
 Those extra cognitive processing demands 
are particularly tough on non -native speakers.  Ʒ 
 

 

  Piers Alder is on YouTube. Catch him 
  there if you missed his workshop. 

 

http://wordbrain.com/
https://www.youtube.com/watch?v=VzRmxm34fLM
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How can translators be better writers and stay true to the 

original text? After all, they may have little leeway to  

 rewrite the material they are given, or to even stray too 

far from the source. What advice can you give them? 

<7 /ŋ"\*& ("*&6/ )ŋŊ4$*ŉ Ŋ&' to translating only 
.#ŉ$\4  Ŋ $#& ŋ* 8 Ŋŉ6J ŉŊ' /ŋ" )ŉŊ\$ "4&  ' o-
matic language, you can still use language with 
colour and strength. Again, i$\4 ŉ-ŋ"$ &1(*&44 Ŋ8 
the reality in vivid, human terms } instead of in 
ŉ-4$*ŉ)$ $&*%49 <Ŋ4$&ŉ' ŋ7 4ŉ/ Ŋ8 [$#& 6ŉunch of X 
#ŉ4 -&&Ŋ ŉ 4"))&44\J /ŋ" )ŋ"6'  Ŋ4$&ŉ' 4ŉ/ [$#& 
6ŉ"Ŋ)# ŋ7 T 4"*(* 4&' &+&*/ŋŊ& -/  $4 4"))&44\J  
[T #ŉ4 ŉ6*&ŉ'/ 7ŋ"Ŋ' ŉ (6ŉ)&  Ŋ $#ŋ"4ŉŊ'4 ŋ7 
7ŉ% 6/ #ŋ%&4\J ŋ* [$&Ŋ4 ŋ7 $#ŋ"4ŉŊ'4 ŋ7 (&ŋ(6& 
Ŋŋ. )ŉ**/ ŉŊ T . $# $#&% .#&*&+&* $#&/ 8ŋ\9 3* 
whatever t he truth is.  
 W"$ <\% Ŋŋ$ ŉ $*ŉŊ46ŉ$ŋ* 4ŋ < 'ŋŊ\$ #ŉ+& 'i-
rect experience to draw on. I guess it's similar to 
when I write a first draft and then need to edit 
and polish it to make it sing. All the facts are 
there (or should be) in my first draft, but the 
wŉ/ $#&/\*& &1(*&44&'  4Ŋ\$ ŉ4 8ŋŋ' ŉ4  $ )ŉŊ -&9 
<Ŋ $#ŉ$ &' $ Ŋ8 (*ŋ)&44 <\66 .ŋ*, ŋŊ $#& &1ŉ)$  
sequence of ideas, to help the meaning unfold 
6ŋ8 )ŉ66/ ªŋ* '*ŉ%ŉ$ )ŉ66/«9 <\66 .ŋ*, ŋŊ $#&  
&1(*&44 ŋŊ4 <\+& "4&'J *&%ŋ+& )6 )#`4 ŉŊ' 7 Ŋ' 
fresher, more surpr ising ways of saying things. 
<\66 $*/ ŉŊ' 7 Ŋ' $#& %ŋ4$ (*&) 4& $&*%4 $ŋ ( Ŋ 
down an exact meaning, and the most evocative 
phrases that capture the significance of what 
<\% .* $ Ŋ8 ŉ-ŋ"$9 
 This editing skill is really the key to being a 
8ŋŋ' .* $&*9 <$\4 ŉ combination of being able to 
sense where writing is going wrong } feeling 
.#&*&  $\4 8&$$ Ŋ8 )6ŋ88&'J 4&Ŋ4 Ŋ8 $#ŉ$ $#& )6&ŉ* 
light is dimming and a murky blankness is  
settling in, noticing where the path wanders and 
momentum drops } and then knowing what  to 
do to fix that. It starts by getting some kind of 
' 4$ŉŊ)& 7*ŋ% .#ŉ$ /ŋ"\+& .* $$&Ŋ9 M&ŉ' Ŋ8 ŋ"$ 
loud sounds like a really basic tip, but it is a very  
effective tool for spotting problems.  
 
I browsed through your blog posts and came across this 

gem on writing web content. If I had a penny for every text 

Iôve had to translate that fell into the same trapé! What 

do you, personally, do to convince a client to see things 

from the userôs perspective? 

The best way is to ask what they want to 
achieve, and work back from that. Because ult i-
%ŉ$&6/ $#&*&\4 ŉ6.ŉ/4 ŉ *&ŉ'&* ŉŊ' ŉ6.ŉ/4  
something we want that reader to do, or think, 
as a resul t of reading the text.  

 
 A4, $#&% .#/ .&\*& ("-6 4# Ŋ8 $# 4  Ŋ7ŋ*%a-
tion to the world. Surprisingly often the client 
will be a little puzzled and flummoxed by the 
0"&4$ ŋŊJ ŋ* $#&/\66 #ŉ+& ŉŊ  Ŋ $ ŉ6 ŉŊ4.&* .# )# 
turns out not to be an answer at all. For  
&1ŉ%(6&J [V& .ŉŊ$ $ŋ 4#ŋ. $#ŉ$ .& ŋ77&* ŉ 
wider range of services than most people rea l-
 5&9\ S&4J -"$ .#/Ā [V&66³ Ŋŋ$ &Ŋŋ"8# (&ŋ(6& ŉ*& 
"4 Ŋ8 %ŋ4$ ŋ7 ŋ"* 4&*+ )&49\ Oŋ .#ŉ$ /ŋ"\*& *&ŉ66/ 
trying to achieve is to get more people using 
$#&4& 4&*+ )&4Ā [S&4J ŋ7 )ŋ"*4&999\ 3RJ $#& ŋŊ6/ 
.ŉ/ .&\*& 8ŋ Ŋ8 $ŋ 4"))&&'  Ŋ $#ŉ$  4 -/ # 8h-
lighting the problems people face and then e x-
plaining how we can solve those problems, not 
by telling people what we find most interesting 
about our own products.  The client has a stron g 
 Ŋ)&Ŋ$ +& $ŋ 4&& $# Ŋ84 7*ŋ% $#& "4&*\4 (&*4(&c-
$ +&U  $\4 $#& -&4$ .ŉ/ $ŋ 8&$ *&4"6$49 
 
How do you tackle a writing assignment? Do you meet 

clients for a briefing first? Do you begin by going 

through their existing material? Or do prefer to do your 

own homework, for example by looking at how they have 

presented themselves online? 

<$\4 Ŋŋ$ &Ŋŋ"8# $ŋ *&ŉ' $#& * &1 4$ Ŋ8 %ŉ$&* ŉ69 < 
ŉ6.ŉ/4 .ŉŊ$ $ŋ 4(&ŉ, $ŋ $#&%9 Eŋ4$ ŋ7 ŉ66  $\4 
because most people speak more vividly and 
compellingly than they write. I want to hear 
them express things in their own words, using 
the wonderful and surprising expressive power 
ŋ7 4(ŋ,&Ŋ 6ŉŊ8"ŉ8&9 37$&Ŋ $#&/\66 )ŋ%& ŋ"$ . $# 
beautiful, fresh phrases that contain real  
 Ŋ4 8#$49 <7 $#&/ .&*& .* $ Ŋ8J $#&/\' &' $ $#&4& 
out before the y even hit the page, because they 
.ŋ"6'Ŋ\$ 4ŋ"Ŋ' 4"77 ) &Ŋ$6/ -"4 Ŋ&446 ,&9 
 That conversation } and it is a conversation; 
<\66 (*ŋ-&J ( ), "( ŋŊ 6 $$6& $# Ŋ84 $#&/ 4ŉ/ $#ŉ$ 
$#&/ 'ŋŊ\$ $# Ŋ, ŉ*&  %(ŋ*$ŉŊ$J ŉ4, $#&% $ŋ 
elaborate, ask where ideas came from, dig into 
the back story } can take place on the phone or 
in person.   

 
What three things do you hope SENSE members will take 

away from your workshop? [see HI SOCIETY on p. 21] 

1 A%- $ ŋŊ9 <\' 6 ,& $ŋ  Ŋ4( *& $#&% $ŋ *&ŉ)# 
further, to experiment more.  

2 A few new ways of thinking about their  
.* $ Ŋ8 $#ŉ$ $#&/\*&  $)# Ŋ8 $ŋ $*/ ŋ"$U 4ŋ%& 
practical tools.  

3 A renewed alertness to where and how  
writing goes wrong.  

} Cecilia M. Willemsƹ 

 

http://wordbrain.com/web-writing/the-single-most-important-question-to-ask-when-writing-web-content/
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G U E S T  C OL U MN I S T 

Is there a right way to write?  
 
All members of SENSE have a vested interest in good writing . 

Here Nick Cohen argues for his own style guidelines  *  
 
 
 
 
Arguments about grammar 
should be arguments about 
style. I do not claim to be an y-
thing more than a  competent 
writer. On the rare occasions 
when I have written a book or 
article that does not make me 
shudder on re -reading, I have 
followed my own style guid e-
lines,  which may help you to 
decide when you should stick 
-/ $#& [*"6&4\ ŋ7 =Ŋ86 4# ŉŊ' 
when you s hould ignore them.  
 

Say something 

Corporate mailings from ma n-
agers, academic papers written 
$ŋ %&&$ ŉ '&(ŉ*$%&Ŋ$\4  
researc h target, and  Daily Mail   

stories on celebrities who have 
done nothing more than show 
their cleavage are instantly fo r-
gotten. The authors did  not 
want to write them. They have 
nothing worth saying, and it 
shows.  
 It may sound unrealistically 
high -minded to insist that you 
must believe in the importance 
of what you are writing. But the 
advice applies as much to lo w-
brow as to highbrow work. Many 
people try and fail to write pulp 
bestsellers because their cyn i-
cism finds them out. However 
little you may think  of their 
work, popular authors who su c-
ceed in the press and fiction 
mean what they say as much as 
their serious counterparts do.  
 

 
They have their own integrity, and understand that the first rule of 
good writing is to ask wh y you need to write at all.  

Read it out loud 
Written and spoken English are almost different languages but 
there is still no better way of finding where you have gone wrong 
than speaking your lines. With luck, you will spot the gaffes and 
garbles in your t ext. You will also hear the false notes in your la n-
guage. 
 ;ŋ$ %ŉŊ/ ŋ7 $#& [*"6&4\ ŋ7 8*ŉ%%ŉ* 4"*+ +& $# 4 $&4$9 < #ŉ+& 
8 +&Ŋ "( "4 Ŋ8 [.#ŋ%\J 7ŋ* &1ŉ%(6&J ŉ7$&* #&ŉ* Ŋ8 #ŋ. (* 44/ ŉŊ' 
archaic it sounds. English is evolving as it always does, and the 
[.#ŋ¥.#ŋ%\ ' 4$ Ŋ)$ ŋŊ #ŉ4 $#& 4$&Ŋ)# ŋ7 '&ŉ$# ŉ-ŋ"$  $9 @#& 
[*"6&4\ ŉ8ŉ Ŋ4$ &Ŋ' Ŋ8 4&Ŋ$&Ŋ)&4 . $# ŉ (*&(ŋ4 $ ŋŊ ŋ* 4$ŉ*$ Ŋ8 
$#&% . $# ŉŊ [AŊ'\ ŋ* [W"$\ 7&&6 &0"ŉ66/ 4Ŋŋ-- 4# ŉŊ' 'ŉ$&'9 A4 'ŋ 
many others. A piece of writing may be perfectly grammatical. But 
if your words have an ugly sound or a confused meaning, throw 
them out and the rules of grammar with them. Ʒ 
 

Newshound Nick Cohen has been called the 'excoriating voice of the left.' He is a 

columnist  for The Observer  and Standpoint, among other publications, and also 

writes books. Photo by Martin Hawes 

*  This article is excerpted from material published in  Standpoint  January /February  2016 
   ŉŊ'  4 *&(* Ŋ$&' . $# (&*% 44 ŋŊ9 M&ŉ' ; ), Gŋ#&Ŋ\4 full article here . 

http://www.theguardian.com/profile/nickcohen
http://www.standpointmag.co.uk/writers/?showid=Nick%20Cohen
http://www.standpointmag.co.uk/node/6365/full
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Ignore the readers 

I was taught to think about who you are writing 
for. And, of course, there are many times where 
you still should. A physicist writing on quantum 
theory for other physicists is not guilty of  
jargon -mongering if he or she uses language 
only one person in 10 0,000 understands. They 
are conducting a specialised debate among 
specialists, who do not need to have physics 
made simple.  
 Increasingly, however, you have no idea 
who you are writing for, whether on news sites 
or on Twitter. Before the web, you could ass ume 
that a conservative magazine had a conservative 
readership. However hard you tried, that know l-
edge bent your writing.  
 

 
 You can make no assumptions now. It is 
more likely than not that the readers have come 
to you through a Twitter or Facebook link. They 
have not bought a newspaper or magazine. They 
are fleeting visitors to a website without the 
faintest idea of its traditi ons, politics and  
culture. They arrive without preconceptions, and 
you can have no preconceptions about them.  
 This is a loss. Writers can no longer talk ca n-
didly to readers as allies in a common cause. But 
the benefits are enormous. The anonymity of 
the readership frees you to write without prej u-
dice. You are talking to strangers, and must pe r-
suade them to agree with you or at least accept 
you have a point. Anonymity forces you to write  
 

 
clearly. You cannot resort to in -jokes or exploit 
shared biases.  In other words you must worry 
like hell about what you write and how you 
write but not give a damn about who reads you. 
Surprisingly, your indifference makes you a  
better writer.  
 

Cut, cut and cut again 

@#&*& ŉ*& ŉ 8ŋŋ' 'ŋ5&Ŋ .* $&*4\ 4ŉ/ Ŋ84 "*8 Ŋ8 
you to slash like a deranged axe manU [R 66 /ŋ"* 
'ŉ*6 Ŋ84\Y [Sŋ" )ŉŊ\$ 4"- .#ŉ$\4 Ŋŋ$ $#&*&\Y [@#& 
7 *4$ '*ŉ7$ 'ŋ&4Ŋ\$ #ŉ+& $ŋ -& 8ŋŋ'J  $ !"4$ #ŉ4 $ŋ 
-& 7 Ŋ 4#&'\Y [L*ŋ4&  4 6 ,& #ŉ * | it shines with 
combing \Y ŉŊ' %/ 7ŉ+ŋ"* $&U [<Ŋ $#& -&8 ŊŊ Ŋ8 
.ŉ4 $#& Vŋ*'J ŉŊ' $#& 4"-4 )"$  $9\ 
 
You Can't Read This Book: Censorship in an Age 
of Freedom  (Fourth Estate)   
 

B; ), Gŋ#&Ŋ\4 -ŋŋ,4 ŉ*& 
like the best Smiths 
songs; ho wever d e-
pressing the content, 
the execution is so 
shimmering, so inca n-
descent with i ndign a-
tion that the ove rall    
effect is transcendently 
uplif t Ŋ89\  

Julie Burchill,  Prospect  

 
 
 
  
 
 

 
 K&$ 4ŋ%&$# Ŋ8 'ŋ.Ŋ9 XŋŊ\$ .ŋ**/  7  $\4 ŉŊ/ 
good. Then rewrite it, cut it, hold it upside down 
and shake it until every fusty convention and 
meandering aside has fallen on the ground.   

 Then, and only then, can you pr oduce prose  
that will just about do.  
} Nick Cohenƹ 

 

 
 

http://www.amazon.co.uk/You-Cant-Read-This-Book-ebook/dp/B005UEXHC4/ref=tmm_kin_swatch_0?_encoding=UTF8&qid=&sr=
http://www.amazon.co.uk/You-Cant-Read-This-Book-ebook/dp/B005UEXHC4/ref=tmm_kin_swatch_0?_encoding=UTF8&qid=&sr=
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B O OK  R E V I E W 

Unputdownable etymology  
  

Is it possible for a book about etymology to be unputdownable?  
Helene Reid will tell you: if  $\4 by Mark Forsyth, it is
 
Many of us heard Mark Forsyth speak at our  25th 
Jubilee Conference  ŉŊ' <\% ŉ44"% Ŋ8 Ŋ&ŉ*6/ ŉ66 
of us rushed afterwards to or der his books. I did 
and discovered in  The Etymologicon , a Circular 
Stroll Through the Hidden Connections of the 
English Language  tha t he writes exactly like  he 
speaks: jokes and puns follow at breakneck 
4(&&' ŉŊ' )#ŉŊ)&4 ŉ*& $#ŉ$ .# 6& /ŋ"\*& 4$ 66 
4% 6 Ŋ8 ŋ+&* $#& 6ŉ4$ ("Ŋ /ŋ"\+& ŋ+&*6ŋŋ,&' $#& 
next three.  
 My distrust of etymology dates from my 
secondary school days when our Greek teacher 
told us that the Dutch noun weetje , an insignif i-
cant snippet of knowledge, came from the Greek 
past participle  ɞᾗŭŬ9 <$\4 ŋ-+ ŋ"4J 4#& 4ŉ 'U oida, 
woida, weida, wayda, weetje ! (English 'wit', as in 
nitwit). She had us in stitches and for weeks we 
made up our own etymologies, the more 
unlikely the better. So I may be forgiven for 
thinking that etymology is more of a party game 
than a serious exercise.  
 Reading  The Etymologicon  I occasionally, no 
regularly, had a suspicion that Forsyth was ta k-
ing the mickey (a word that derives from the 
word [piss\ as we all know), and if his address at 
the SENSE Conference was like the performance 
of a stand -up comedian, then this book is the 
printed parallel. More than once, when he came 
up with yet another improbable family tree f or a 
word, I thought to myself: Oh pull the other one!  
 

Samuelôs Dick Snary 

Anyway, what adds to the unputdownability of 
the book is that every section } you can hardly 
call them chapters } links up verbally with the 
Ŋ&1$9 3Ŋ& 4&)$ ŋŊ &Ŋ'4U [999Gŉ+&\4 magazine gave 
employment to a young and penniless writer 
.#ŋ4& Ŋŉ%& .ŉ4 Oŉ%"&6 Cŋ#Ŋ4ŋŊ9\ AŊ'  %%&'i-
ately your eye is drawn to the next section, 
called Dick Snary (say it out loud!), of which the 
7 *4$ 6 Ŋ& 8ŋ&4U [<$\4 ŉ-4ŋ6"$&6/ Ŋ&)&44ŉ*/ $#ŉ$ ŉ 
book such as this should devote a chapter to 
Oŉ%"&6 Cŋ#Ŋ4ŋŊ\4 ' )$ ŋŊŉ*/9 Oŋ .& 'ŋŊ\$9\ AŊ' 
  

 

 
 
the section Worms and their Turnings exits on 
$#& 6 Ŋ& [999$#& 7&ŉ*4ŋ%& )*ŋ)ŋ' 6&J .#ŋ4& Ŋŉ%& 
comes from the Greek  kroke -drillos  [does it now, 
Mark?], which means pebbl e-.ŋ*%\9 @# 4 6&ŉ'4 
/ŋ" $ŋ $#& 4&)$ ŋŊ ŋŊ Eŉ$#&%ŉ$ )4U [Gŉ6)"6"4  4 ŉ 
formidable word that loses some of its grandeur 
when you realise that a calculus is just a little 
pebble because the Romans did their maths by 
)ŋ"Ŋ$ Ŋ8 "( 4$ŋŊ&49\ 
 And when you get to t he very end of the 
book, when you were feeling relieved that the 
torrent of  weetjes  had come to a stop, the last 
6 Ŋ& &Ŋ'4U [£$ŋ -& )ŋŊ$ Ŋ"&' ŋŊ (ŉ8& Z¤\9 @# 4  4 
before you do the quizzes that test the rete n-
tiveness of your memory and whether you have 
grasped the essence of his logic!  
 Any surprises in the book?   For me there 
were two. Forsyth tells us that 'frog -eater' Ʒ  
 

https://www.sense-online.nl/files/esense/public-version/710-esense-25th-jubilee-souvenir-2015/file
https://www.sense-online.nl/files/esense/public-version/710-esense-25th-jubilee-souvenir-2015/file
http://www.amazon.co.uk/The-Etymologicon-Circular-Connections-Language/dp/1848313071
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used to be a pejorative word for the Dutch  
[-&)ŉ"4& 2ŋ66ŉŊ'  4 4ŋ %ŉ*4#/\9 ;ŋ. < ŉ6.ŉ/4 
thought it referred to the French because they 
actually do eat frogs, but apparently that  mean-
ing only came into fashion after 1778, and before 
that (in the 1650s) it meant Dutch. I checked this 
on the  Online Etymological Dictionary  and they 
give the dates I quoted above9 >ŋ*4/$#\4 'ŉ$&4 
are 1798 and 1652 respectively. Huh? The other 
surprise was when I came to the various names 
for butterflies and missed my own bit of supe r-
fluous knowledge: that all European languages 
have their own, linguistica lly unrelated names 
for butterflies. Try it!  
 
Dead dads and hendiadys 

The Elements of Eloquence , How to Turn the    
Perfect English Phrase  is even more breathta k-
ing. Forsyth discusses rhetoric or figures of 
speech in 39 chapters with titles that range from 
some that we know, such as antithesis, paradox 
and personification, to to tally obscure ones: 
aposiopesis, catachresis and epanalepsis (on ly 
the last one produced a red crinkly line as I 
$/(&'  $«9 Sŋ" .ŋ"6'Ŋ\$ $# Ŋ, $# 4 )ŋ"6' (ŋ44 -6/ 
make light -hearted bedtime reading but I found 
myself chuckling and chortling (tautology or 
pleonasm?) into the wee hours, his style is so 
witty.  
 >ŋ*4/$#\4 &1ŉ%(6&4 7*ŋ% =Ŋ86 4#- language 
literature range from Jagger to Shakespeare, 
from the Bible to Churchill. He has either the 
most incredible memory for instances of ena l-
lage, zeugma and litotes  or he uses search e n-
gines that no one else has heard of.  
 I started off putting vertical pencil marks in 
the margin for quotable lines to be used in this 
review, but when I saw that whole pages had a 
pencil line running along the edge I gave up. I 
knew I  %"4$Ŋ\$ 0"ŋ$&9 Sŋ" 4#ŋ"6' *&ŉ'  $ 7ŋ* 
yourselves. However, I changed my mind when I 
came to my favourite chapter: the one on 
O#ŉ,&4(&ŉ*&\4 (&Ŋ)#ŉŊ$ 7ŋ* #&Ŋ' ŉ'/4 ª*&%&m-
ber? saying one thing with two words by taking 
an adjective and a noun and then changin g the 
adjective into another noun). I will go against 
%/ (* Ŋ) (6&4 ŉŊ' 0"ŋ$& $ŋ 4#ŋ. >ŋ*4/$#\4 4$/6& 
(and give you a taste for the book):  
 
[2ŉ%6&$  4 $#& $ŋ( (6ŉ/J .#&*& #& ŉ+&*ŉ8&4 ŉ #&Ŋ' ŉ'/4 
&+&*/ 4 1$/ ŋ* 4ŋ 6 Ŋ&49 PAŊ8&64 ŉŊ' ministers of grace 
defen ' "4¾Q 4#ŋ"$4 2ŉ%6&$J .#&Ŋ #& %&ŉŊ4 Pangelic 
ministers of grace Q. But obviously the first thing you 

 
 
do when  you see the ghost of your dead father is   
&%(6ŋ/ ŉ - $ ŋ7 #&Ŋ' ŉ'/49 2ŉ%6&$\4 7ŉ$#&* 'ŋ&4Ŋ\$ % Ŋ'Y 
#&\4 -&&Ŋ $ŋŋ -"4/ . $# $#& P4"6(#"*ŋ"4 ŉŊ' tormenting 
76ŉ%&4Q ŋ7 ("*8ŉ$ŋ*/ ª-/ .# )# #& %&ŉŊ4 $ŋ*%&Ŋ$ Ŋ86/ 
4"6(#"*ŋ"4«9 2ŉ%6&$ Ŋŋ$&4 ŉ66 $# 4 'ŋ.Ŋ  Ŋ $#& P-ŋŋ, 
ŉŊ' +ŋ6"%&Q ŋ7 # 4 -*ŉ Ŋ9 @# 4 )ŋ"6' %&ŉŊ +ŋ6"% Ŋŋ"4 
book or bookish volume - $#ŉ$\4 ŋŊ& ŋ7 $#& .ŋŊ'&*7"6 
things about hendiadys: it confus &4 $# Ŋ849\ 
 
If I had not already met Mark Forsyth over dinner 
on the eve of the SENSE Jubilee Conference, he 
would be high on my list of Persons I Would 
Most Like To Meet. As it is I shall just have to 
read  The Elements of E loquence   again. Or  
order  The Horologicon . 
} Helene Reidƹ 

 
  

  

  

  

  

 

When Helene is not reviewing books for us, she subtitles 

documentaries and films for Subtext Translations. 

http://www.etymonline.com/
http://www.amazon.co.uk/Elements-Eloquence-Perfect-English-Phrase/dp/1848317336/ref=sr_1_1?s=books&ie=UTF8&qid=1454579166&sr=1-1&keywords=The+Elements+of+Eloquence
http://www.amazon.com/Horologicon-Jaunt-Through-English-Language/dp/0425264378
https://www.sense-online.nl/cb/userprofile/subtextmail
http://subtexttranslations.com/
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T E C H  C OR N E R 

Five tips for PerfectIt  
 

To mark the upcoming release of PerfectIt 3.1, Daniel Heuman  
shares five tips that will help you get more from his program  
 
 
PerfectIt is easy to use. However, some of the 
advanced functionality of this consistency 
checker is only described in the help file (that 
almost no one reads). So e +&Ŋ  7 /ŋ"\+& -&&Ŋ 
using PerfectIt for years, you might not have 
discovered everything it can do. Try these tips...  
 

Tip 1: Work faster in keyboard mode 

You can work faster in PerfectIt if you put down 
your mouse and use the keyboard commands. 
V#&Ŋ /ŋ"\*& *"ŊŊ Ŋ8 L&*7&)$<$J (*&44 $#& >Í  
button on your keyboard. That launches ke y-
-ŋŉ*' %ŋ'&9 Sŋ"\66 4&& ŉ 4%ŉ66 ( )$"*& ŋ7 ŉ  
keyboard appear in PerfectIt to c onfirm that.  
 V#&Ŋ /ŋ"\*&  Ŋ ,&/-ŋŉ*' %ŋ'&J  Ŋ4$&ŉ' of 
moving your mouse and clicking buttons, you 
can type N to go the next error, B to go back to 
the previous error, the up and down arrow keys 
to switch locations, and F to fix a location. See 
the full li st of keyboard commands.  When you 
want to return to your document to make 
changes manually, press F6 (or any other key not 
listed above) to exit ke yboard mode.  
 
Tip 2: Customize PerfectIt 

In addition to checking consistency, you can 
customize PerfectIt to check the style prefe r-
ences of your choice by creating a PerfectIt style 
4#&&$9 2&*&\4 ŉ $* ), $ŋ %ŉ,& $#ŉ$ &ŉ4 &*9 V#&Ŋ 
you create a new style sheet, you can use one of 
L&*7&)$<$\4 -" 6$- in styles as the starting point. 
Built - in styles include UK, US, Can adian, or  
Australian spelling. You can even make your 
style a variation of American Legal Style, WHO, 
UN, EU, or Australian Government Style. So, for 
&1ŉ%(6&J  7 /ŋ"\*& .ŋ*, Ŋ8 7ŋ* ŉ 4(&) 7 ) =H 'e-
partment, you can base your new custom style 
sheet on Euro pean Union Style. That gives you 
over 4,000 corrections that will automatically be 
found. Then you can add your own corrections 
to that in order to reflect the additional  
requirements of that department.  
 

 

 
 

 

Tip 3: Increase accuracy by skipping sections 

PerfectIt finds difficult -to -locate errors. Ho w-
ever, like any software checker, not everything 
$#ŉ$  $ 7 Ŋ'4 4#ŋ"6' -& ŉ6$&*&'9 Oŋ  $\4  %(ŋ*$ŉŊ$ 
to always look at the context of a potential error 
before making a change.  Ʒ 
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 Sŋ" )ŉŊ  Ŋ)*&ŉ4& L&*7&)$<$\4 ŉ)curacy (and 
therefore reduce the amount of time you spend 
checking context) by excluding certain locations 
 Ŋ $#& 'ŋ)"%&Ŋ$ 7*ŋ% L&*7&)$<$\4 )#&), Ŋ89 Loca-
tions  that PerfectIt can attempt to automatically 
exclude are potential errors in:  
¶ Quotation marks  
¶ Specific styles  
¶ Sections that are set to not check spelling 

or grammar  
¶ Italics  
¶ Footnotes or endnotes  
¶ References  
 
@ŋ &1)6"'& ŋŊ& ŋ* %ŋ*& ŋ7 $#&4& 4&)$ ŋŊ4J )6 ), [O&)$ ŋŊ4 
$ŋ O, (\  Ŋ $#& L&*7&)$<$ * --ŋŊ. 
 

 
 
Choose which items to ignore. Then click Save &  Exit. 
 

 
 
Where PerfectIt finds errors, you still need to 
check the context carefully. However, by i n-
creas Ŋ8 L&*7&)$<$\4 ŉ))"*ŉ)/J $#&*& ŉ*& 7&.&* 
locations to check. This saves you valuable time.  
 

Tip 4: Enforce title case for headings 

PerfectIt checks consistency of capitalization in 
titles. If you have titles at the same level that 
use different capitalization, PerfectIt will su g-
gest that one is an error. For example, if one title 

in Heading 1 is in sentence case, and the other is 
in initial capitals, PerfectIt will suggest that you 
alter things to be consistent. PerfectIt can also 
enforce the capitalization of your choice.  
 <7 /ŋ"\*& "4 Ŋ8 Vŋ*'\4 4$/6&4 ª4")# ŉ4 2&ŉd-
ing 1 for titles and Heading 2 for subtitles), then 
you can use these to set preference s in a Per-
fectIt style sheet. To do that, click Edit Current 
Style. Then click Settings and scroll down to the 
PerfectIt test  for Headings in Capitals. For each 
heading level, you can choose whether it should 
be i n initial capitals, smart case, or sentence  
case. If your style uses names other than Hea d-
ing 1, Heading 2, and so forth for titles, then you 
)ŉŊ )#ŉŊ8& L&*7&)$<$\4 4&$$ Ŋ84 $ŋ $#& 4$/6& 
names that you use. Just scroll along to the 
O$/6& ;ŋ$&4 )ŋ6"%Ŋ ŉŊ' &Ŋ$&* [A6$U\ ª. $#ŋ"$ $#& 
quote marks). Then  type the name of the hea d-
ing style that you use.  
 
Tip 5: Check italics in titles 

PerfectIt checks the consistency of italicization 
for foreign words. It can check whether words 
appear in italics in one place and roman in  
another. And it can take into account the pra c-
tice of italicizing a foreign term on first use only. 
For example, PerfectIt can check the consistency 
of words that may or may not be considered 
part of the English language, such as  force  
majeure . V&\*& (6ŉŊŊ Ŋ8 $ŋ  %(*ŋ+& $#ŉ$ -/ ŉ'd-
ing  more foreign words to the default checking. 
2ŋ.&+&*J 7ŋ*& 8Ŋ .ŋ*'4 ŉ*&Ŋ\$ $#& ŋŊ6/ $ %& 
when italicization should be consistent.  
 Italics are frequently used for titles of  
publications . PerfectIt can check for consistency 
of those words too. All you need  to do is add the 
Ŋŉ%&4 $#ŉ$ /ŋ"\*& .ŋ*, Ŋ8 . $# $ŋ $#& 6 4$ $#ŉ$ 
PerfectIt checks. To do that, click Edit Current 
Style, then click the Italics tab. Then add entries 
one by one, together with your preference for 
their italicization.  
 

Summary 

These tricks are intended for advanced users 
.#ŋ .ŉŊ$ $ŋ ("4# -&/ŋŊ' $#& -ŉ4 )49 <7 /ŋ"\*& 
still getting started with PerfectIt, our reco m-
mendation is to put these to one side for now.  
For more information and to view walkthroughs 
of the steps mentioned here, go to PerfectIt . And 
 7 /ŋ" #ŉ+&Ŋ\$ ŉ6*&ŉ'/ 8ŋ$ L&*7&)$<$J $#& (*ŋ8*ŉ% 
is easy to install, and even easier to use. To get 
started, click to  download the free trial . 
} Daniel Heuman ƹ

http://www.intelligentediting.com/resources/five-things-you-didn%E2%80%99t-realize-perfectit-can-do/
http://www.intelligentediting.com/download







